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Presentation Promise
Today You Will Leave Knowing Why Most Marketing Campaigns Are Incomplete &  

The 7-Steps To Writing Branded Content To Earn Massive Traffic.
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Why should you learn from me?

[arlie] PEYTON
Brand Journalist

‘‘I’ve helped dozens of 7-figure course 
creators and digital companies maximize 

their brand awareness and get traffic.

I started Viral Ventures Magazine in 2009, 
and I’ve been focused on online  

marketing ever since.
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1. PPC & Social Media are 
incomplete marketing tactics.



BASIC FUNNELS



THE SOLUTION 

When the ad spend from PPC campaigns stop ,  so do the clicks .   
 What ’s missing is long-form branded content to diversify your marketing .   

When you fi l l this gap ,  you build stronger connections and generate even more leads .



#1: POSTS

PRIORITY

Source: 
Chief Marketer
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02. The 7-Step checklist to write 
your branded stories, and defining 

who the hero really is.



SOLUTION

STORYTELLING + SEO = TRAFFIC



Ignore 80% Of SEO!

Just  
Article  

SEO



DON’T JUST CREATE BASIC BLOG POSTS!   
CREATE QUARTERLY LONG-FORM  

PILLAR POSTS WITH BRANDED STORIES  
DESIGNED TO RANK AND WOW YOUR ICP!  

THIS WILL MAXIMIZE YOUR TRAFFIC 
AND COMPLIMENT ANY MARKETING CAMPAIGN.

Strategy
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Define Your Goal And Stay On Brand.

Choose The Right Hero And Story To Tell.

Address An I C P Need/Pain Thoroughly.

Do Vital Seo Keyword Research.

Create A Remarkable Long-Form Article.

Apply Essential Article Seo Application To Pillar Content.

Launch Properly To Get Top-Of-Funnel Results That Matter.
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 01. Define your goal and stay on brand.
* Define your article metrics. Usually, it’s Top-Of-Funnel brand  

awareness for reads, shares, engagement, and email opt-ins. 
 
* Lock in the relevant brand message, brand voice,  
and brand narrative to achieve top-of-funnel goals. 

* The narrative is the parts of  the story that you want  
others to see that serves your agenda or marketing objective.



 02. Choose the right hero and story to tell.
* Customer-Hero stories - Real stories about customers confronting challenges  

in their natural work habitat. This is an ICP problem/story.  
Ex., Dove Beauty Campaign, Red Bulletin, The Furrow [John Deere], & Patagonia. 

* Product-Hero stories - Real stories about customers solving something related 
to the product/brand. Not a product promotion! 
Ex., Microsoft and Teacher Of  The Year recipient using the MS Surface Tablet to improve education. 

* Founder-Hero stories - Real stories about how the company was created. 
Ex., Steve Jobs and Steve Wozniak co-founding Apple in 1977 from a garage. 

* Employee-Hero stories - Real stories about inspiring, model employees. 
Ex., Bob Miller starting as a box boy and becoming CEO of  Albertsons and acquiring Safeway. 

* Brand Partner-Hero Stories - Real stories about consumer-praised brand collaborations. 
Ex., Tough Mudder and The Wounded Warrior Project. 



 (02. Continued: The Brand Narrative)



 03. Address an I C P need/pain thoroughly.

* Analyze your Ideal Client Profile’s (ICP) top frustrations 
and brainstorm story ideas with that. What keeps them up  
all night and how might the fix it? How can this loosely  
connect to a brand/product? What would that journey  
look like start to finish? What parts of  the story would 
you leave out?



 04. Do Vital SEO Keyword Research.

* Use Google tools, paid tools, and SERPs to match the right  
keyword phrases with the ICP keywords. 
 
* Can you rank on page #1 of  Google for these words? 



5. Create a remarkable article  
that's actually useful to ICP.

* Newsworthy articles are Outliers. They say something new, interesting,  
and/or different. To rank, they're long-form epic/evergreen/pillar posts.  
I'm talking 3K+ words, ultimate guides. Sometimes they're investigative  
reports here revealing a little-known thing affecting an entire industry.  
Sometimes they're long-form exposés.



(05. Continued: Remarkable)



06. Apply essential Article SEO  
application to pillar content.

* Use tools like Yoast, Moz, Ahrefs, and Article SEO  
best practices to set your post up to rank in Google. 
 
* Create custom UX/UI to stand out and clarify. 



 07. Launch properly to get top- 
of-funnel results that matter.

* Use proven launch strategies to maximize content reach, 
reads, clicks, engagement, shares, email opt-ins, etc.  
(See WritingIncomeAccelerator.com et al) 
 
* Strategically launch Pillar Content quarterly to maximize 
effectiveness, but not fatigue launch resources/audience. 

http://WritingIncomeAccelerator.com


THE SMART BUSINESS OWNER HAS A DIVERSE  
SET OF CHANNELS THAT CONTINUALLY KEEP  

TRAFFIC COMING IN, PAID OR ORGANIC.  

RANKING IN GOOGLE FROM LONG-FORM BRANDED  
CONTENT IS THE LEAD-GENERATION GIFT THAT  

KEEPS GIVING. MAKE YOUR STORIES MATTER  
AND ATTRACT MORE IDEAL PROSPECTS BY THE TRUCKLOAD. 

The Big Take-Away



Next Steps



*  GET COACHING ON WRITING BRANDED CONTENT FOR YOUR COMPANY.  

OR 
*  HIRE MY TEAM TO PROFESSIONALLY WRITE AND LAUNCH THIS  FOR YOU.

READY FOR MORE TRAFFIC & SALES?

THANK YOU!  
~PEYTON

Visit: WritingIncomeAccelerator.com/services

https://WritingIncomeAccelerator.com/services

